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Distributing news through 
Facebook Pages



Breaking News
Real Time Page Updates



Submitted Content
Crowdsourcing



A history of coverage with Timeline
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Open Graph: Distribution 
through Facebook API

David Nguyen listened to
Fight Test on Spotify

David Nguyen listened to 
songs on Spotify

News 
Feed
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Add to Timeline



Distributing news through Open Graph….on site



…logged into Yahoo through Facebook





Distributing news through Open 
Graph…canvas app



Social Works

Source: Guardian



Social Design: Plugins

developers.facebook.com/docs/plugins/

• Like Button
• Send Button
• Subscribe button
• Comments 
• Activity Feed
• Recommendations
• Like Box
• Login
• Registration
• Facepile
• Live Stream



Timeline + SubscribeDistributing news through

To Allow Subscribers: Facebook.com/about/subscribe 



Subscribe: Select audience
Personal vs. Public



Links, Status Updates, Photos
Where to start? Storytelling



From-the-Scene videos & photos
Multimedia



Timeline apps

Apps: facebook.com/about/timeline/apps



Rolodex of 850+ Million
Reporting

1
2



Engagement: What works? 
 Journalist Analysis: Posts with journalist analysis received 

+20% referral clicks (Intl. +70%, politics +60%).

Meaty Post Length: 5-line posts (+60% increase in 
engagement) 4-line posts (+30% more engagement).

Photos Resonate: Photos received +50% likes than non-
photo posts. Links with thumbnails received +65% likes & +50% 
comments

Weekend Traffic: Saturday links received +85% clicks 
(Wednesday received +37% clicks, Tuesday +12% clicks)

Post Through the Day: Spikes at 7 & 8 am, 10 am, 4 & 5 pm, 
12 am and 2 am.



Resources:
facebook.com/journalists
facebook.com/fbmedia
facebook.com/facebookpages



Discussion
Facebook.com/Vadim
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