


Penetrating Insights.
Stimulating Debate With Fellow Leaders.
A Sense of the Possible.

“ In this era of dramatic change and technological advancement in the media, entertainment,  
and communications industries, the International Council creates a forum to exchange ideas 
and to hold frank, thought-provoking discussions about critical issues that impact all of us. 
These meetings have a way of stimulating new thinking, opening up our minds to possible new 
approaches for expanding markets, and enlarging our sense of the possible. You can’t ask for 
much more than that.” 

— Ivan Seidenberg,  
Chairman and CEO, Verizon

“ Councils often stifle speculation—but 
not this one. The International Council 
shines a penetrating light into the darker 
corners of new media—and greatly helps 
us prepare for what’s coming.” 

— Sir Martin Sorrell,  
Group CEO, WPP

“ The Internet is the greatest social utility the world has ever seen—defining business 
and culture, and driving economic and social progress. The Paley Center brings 
together leaders from media, technology, NGOs, and more to discuss these important 
issues and how they’ll shape our society. Provocative positions, challenging debate, 
and slews of insightful ideas made participation in IC2007 a privilege.”

— Jonathan Schwartz,  
President and CEO, Sun Microsystems

“ The International Council is an outstand-
ing forum for thought-provoking and 
challenging ideas that reaffirm for me the 
pure notion that change in our industry 
also means tremendous opportunity.” 

— Kenneth W. Lowe,  
President and CEO,  
The E. W. Scripps Company

“ International Council meetings are a great way to catch up with 
brand-new ideas and trends, to widen one’s scope, to meet new,  
exciting people—in short, a marvelous tool to take you across the 
choppy waters in which the media is sailing today.”

— Arzuhan Doğan Yalçindağ,  
CEO, Doğan TV & Radio

An Exclusive Invitation to 
Join Your Executive Peers and 
Global Policymakers in Shaping 
the Future of Media

Since 1975, The Paley Center for Media has been 
the media industry’s foremost forum for thought 
leadership. Based in New York and Los Angeles, 
the Paley Center documents the industry’s 
rich history and helps shape its future.

More than a decade ago, with the future firmly in 
mind, the Paley Center founded its International 
Council—the original and still unique forum 
where the most insightful minds and powerful 
executives gather to explore new ideas and discuss 
urgent challenges in an intimate atmosphere.

A Unique Mission—and Unique 
Benefits
 The Paley Center International Council (IC) stands 
apart from other media gatherings. Our invitation-
only meetings are far more than quick, deal-making 
events. Yes, deals get done, but top-level thinkers 
and executives have the opportunity to meet with 
peers, fortify their connections, and explore the 
issues over the course of three to four days.

International Council attendance is limited to 
approximately 100 of the industry’s top executives.

We hold our meetings where headlines are 
made. In 2007, with convergence on everyone’s 
mind, we met in Silicon Valley. In 2008, 
we will meet in India—one of today’s most 
vibrant media markets and the back office 
for media companies all over the world.

Wherever we meet, our delegates are hosted 
by the country’s top government leaders—an 
advantage for those wishing to enter new markets. 

International Council members are also full 
members in the Paley Center’s Media Council 
and have access to all Media Council events 
and proprietary Paley Center content.Focusing top-level attention on emerging issues; 

challenging assumptions and encouraging debate; 
bringing industry and government leaders together 
in an atmosphere conducive to understanding; 
and, in the words of Ivan Seidenberg, CEO of 
US telecom Verizon, “enlarging our sense of 
the possible”—The Paley Center for Media’s 
International Council is the one forum where the 
future of the media industry truly takes shape.



Eric Schmidt, Google; Terry Semel, Yahoo!; and Jonathan 
Schwartz, Sun Microsystems

Prannoy Roy, NDTV; and Kerry Stokes, Seven Network Ltd.Jerry Yang, Yahoo! Sheryl Sandberg, Google Governor of California Arnold 
Schwarzenegger and the Honorable 
Warren Christopher

Former US Secretary of State  
Henry A. Kissinger and  
UK Prime Minister Tony Blair

International Council Meetings: 
Tackling the Tough Issues in 
Global Media

International Council: Where 
Global Industry Policymakers and 
Political Leaders Converge

The Most Critical and  
Newsworthy Topics

Executives and experts from the world’s preeminent media and 
technology companies dissect and illuminate issues of broad and 
pressing concern to Council members. In 2008, we will convene 
in New Delhi and Bangalore, India, to focus on Globalization: What 
It Means for Media Companies. 

Additional landmark discussions at past IC meetings include: 

Convergence: What’s Next?—Silicon Valley 2007 

Media as an Agent of (Mis)understanding  
(Between the Muslim and non-Muslim World)—Istanbul 2006

Preparing for the “Anytime, Anywhere” Consumer and  
the Shifting Distribution Landscape—Montréal 2005

Technology and Consumer Behavior: Consequences for 
the Entertainment Industry—Cape Town 2004

Today’s Radically Changing Media World:  
How to Navigate through the Storm—Beijing 2002

Intellectual Property in a Digital Age—Vienna 2001

The Advertising Dollar: How Will It Be Spent Among  
Today’s Media Choices?—London 2000

The Most Influential and  
Knowledgeable Discussion Leaders

IC discussion leaders have included:

Subhash Chandra, Essel Group

Peter Chernin, News Corp.

Gustavo Cisneros, Cisneros Group

Mel Karmazin, Sirius Satellite Radio and Viacom

Henry A. Kissinger, former US Secretary of State

Craig Mundie, Microsoft Corp.

James Murdoch, News Corp. and BSkyB

Sir Martin Sorrell, WPP

David Stern, NBA

Sir Howard Stringer, Sony Corp.

Bruno Wu, Sun Media Investment Holdings

From the Forbidden City to  
Topkapi Palace to 10 Downing Street, 
International Council delegates have 
met and dined with prime ministers  
and presidents around the globe.

Over the past two decades, the IC has convened in 
eleven different countries. The meetings always 
include gala dinners and lunches, usually held in 
historic locations that offer special insight into the 
host country and give attendees access to the highest 
levels of government.  

Heads of state who have hosted International Council 
meetings include:

Turkish Prime Minister Recep Tayyip Erdoğan

Canadian Prime Minister Paul Martin

South African President Thabo Mbeki

Chinese President Jiang Zemin

Austrian President Thomas Klestil and 
Chancellor Wolfgang Schlüssel

UK Prime Minister Tony Blair

French President Jacques Chirac

His Majesty Juan Carlos I, King of Spain

German Chancellor Helmut Kohl

Italian President Oscar Scalfaro

The Honorable Henry A. Kissinger; Frank A. Bennack, Jr.,  
The Paley Center for Media; and Chinese President Jiang Zemin



IC Membership: Join the 
Dialogue, Engage Your Peers, 
and Help Shape Our Industry

Become an International Council 
Corporate Member 

Benefi ts Include:

 Admission for two executives to attend the annual IC meeting

 Media Council membership for one executive

 Networking opportunities with media leaders and 
heads  of state

 Briefi ng summaries on critical media issues explored at 
meeting sessions 

 The quarterly industry e-newsletter, fi lled with 
important information on industry trends and research 

 Exclusive access to all research and written reports and edited 
video excerpts of panels and CEO interviews produced by 
the Paley Center

 The opportunity to act as an o�  cial host company for future 
IC meetings

To inquire about IC corporate membership or sponsorship, 
contact: 

Penelope Muse Abernathy
VP & Executive Director, Industry Programs
T: 212.621.6628 • F: 212.621.6623 • pabernathy@paleycenter.org 

Ben  Scheim
Associate, Industry Programs
T: 212.621.6752 • F: 212.621.6623 • bscheim@paleycenter.org 

About The Paley Center for Media
The Paley Center for Media, with locations in New York and Los Angeles, 
leads the discussion about the cultural, creative, and social signifi cance 
of television, radio, and emerging platforms for the professional 
community and media-interested public. Drawing upon its curatorial 
expertise, an international collection, and close relationships with 
the leaders of the media community, the Paley Center examines the 
intersections between media and society. The general public can 
access the collection and participate in programs that explore and 
celebrate the creativity, the innovations, the personalities, and the 
leaders who are shaping media. Through the global programs of 
its Media Council and International Council, the Paley Center also 
serves as a neutral setting where media professionals can engage in 
discussion and debate about the evolving media landscape. Previously 
known as The Museum of Television & Radio, the Paley Center was 
founded in 1975 by William S. Paley, a pioneering innovator in the 
industry. For more information, please visit www.paleycenter.org.

International Council Past Hosts and Board of Trustees

The International Council has been held in eleven countries across the globe 
and has been hosted by the world’s leading media companies.

Silicon Valley 2007  Cohosts: Eric Schmidt, Google; Jonathan Schwartz, Sun Microsystems; and Terry Semel, Yahoo!

Istanbul 2006  Host: Aydin Doğan, Doğan TV & Radio; Cohost: Ferit Şahenk, Doğuş Group

Montreal 2005  Host: Leonard Asper, CanWest Global Comm.; Cohosts: Robert Rabinovitch, CBC/Radio-Canada;  
Ivan Fecan, CTV; Louis Audet, COGECO; and André Desmarais, Power Corp.

Cape Town 2004  Hosts: William Kirsh, Primedia Ltd; and Peter Matlare, SABC

Beijing 2002  Hosts: Bruno Wu, Sun Media Investment Holdings Ltd.; and Daniel Mao, SINA.com

Vienna 2001  Host: Gerhard Weis, ORF

London 2000  Cohosts: Tony Ball, BSkyB; Michael Green, Carlton Communications; Barclay Knapp, NTL;  
Adam Singer, Telewest; and Mark Schneider, United Pan-Europe Communications

Madrid 1998  Host: Jose Maria Mas, Antena 3 Television; Cohosts: Emilio de Ybarra, Banco Bilbao Vixcaya-BBV;  
Leopoldo Rodes Castañé, Media Planning; and Fernando López-Amor, RTVE

Paris 1999  Host: Pierre Lescure, Canal+ 

Berlin 1996   Host: Helmut Thoma, RTL

Rome 1995   Host: President Oscar Luigi Scalfaro, Italian Government

International Council Past Attendees

 Argentina

Ernestina Herrera de Noble 
Grupo Clarin

 Australia

Kerry Stokes 
Seven Network Ltd.

 Brazil

Roberto Civita 
The Abril Group

Roberto Irineu Marinho 
TV Globo

 Canada

Leonard Asper 
CanWest Global Communications

Ivan Fecan 
Bell Globemedia

Robert Rabinovitch 
CBC/ Radio-Canada

Ted Rogers 
Rogers Communications, Inc.

 China/Hong Kong

Ruigang Li 
Shanghai Media Group, China

Ma Chaojun 
Beijing Radio, Film and Television Group

Daniel Mao 
former SINA.com

Sir Run Run Shaw 
Television Broadcasts Limited

Minister Sun Jiazheng 
Ministry of Culture

Bruno Wu 
Sun Media Investment Holdings Limited

 Columbia

Julio Mario Santo Domingo 
Bavaria, S.A.

 Finland

Jaakko Rauramo 
SanomaWSOY Corporation

 France

Frank Dangeard 
Thomson

Marc Tessier 
former France Télévisions

Emmanuel Hoog 
INA

Patrick Le Lay 
TF1

 Germany

Hubert Burda 
Hubert Burda Holding GmbHandCo

Thomas Gruber 
 ARD

Herbert Kloiber 
Tele-München-Gruppe

Fritz Pleitgen 
WDR

Markus Schächter 
ZDF

 Greece

Minos X. Kyriakou 
Antenna Television AE

 India

Subhash Chandra 
Essel Group of Companies (Zee TV)

P. R. Chandrasekar 
Wipro Technologies 

Radhika Roy 
New Delhi Television Limited

K.S. Sarma 
former Prasar Bharati

 Israel

Joseph “Yossi” Vardi 
International Technologies

 Italy

Fedele Confalonieri 
Mediaset

Robert Zaccaria 
former RAI Radiotelevisione Italiana

 Japan

Hisashi Hieda 
Fujisankei Communications Group

Shintaro Kubo 
Nippon Television Network Corporation

Michisada Hirose 
former TV Asahi Corporation

Yukio Sunahara 
Tokyo Broadcasting System, Inc

 Korea

Kwon-Sang Park 
former Korean Broadcasting System

Jaewoong Lee 
Daum / Lycos

Jung Yun-Joo 
Korean Broadcasting System

 Luxembourg

Gerhard Zeiler 
RTL Groupe

 Mexico

Ricardo Salinas Pliego 
TV Azteca

 The Netherlands

Brian Elliott 
StrawberryFrog

Cobus Stofberg 
MIH Limited

 Portugal

Luis Augusto da Silva 
Cinveste

Miguel Paes do Amaral 
former Media Capital

Miguel Horta e Costa 
former Portugal Telecom

 Russia

Konstantin Ernst 
ORT

Vladimir Goussinsky 
Media-Most, Russia

Alexander V. Izosimov 
AO VimpelCom

Boris Jordan 
NTV, Russia

 Scandinavia

Markus Tellenbach 
former SBS Broadcasting SA 

 South Africa

William Kirsh 
Primedia Limited

Peter Matlare 
former SABC

IC attendees represent six continents and twenty-seven countries.
Highlights from Past Meetings IC2007: Silicon Valley

IC���� Program

Silicon Valley, California 
June 13 to 15, 2007 
Hosts: Google, Sun Microsystems, and Yahoo!

Theme
Convergence: What’s Next?

 Who’s Searching? 

Search is the world’s fastest growing and most competitive new media platform. But where is the growth coming from and what devices will be 
driving it? Large—and small—group conversations with industry leaders looking at how search will evolve in the next five years and who stands 
to gain the most.

Moderator: Safa Rashtchy, Managing Director and Senior Research Analyst, Piper Jaffray

Conversation Catalysts: Suranga Chandratillake, Cofounder and CEO, blinkx ; Jim Lanzone, CEO, Ask.com; Jaewoong Lee, CEO, Daum/
Lycos; Marissa Mayer, VP, Search Products & User Experience, Google; Munjal Shah, CEO and Cofounder, Like.com; Timothy Tuttle, 
Cofounder, Truveo / SVP, AOL Video; and Eckart Walther, VP, Product Management, Yahoo! Search

 Whose Space? 

Social networking and participatory media are firmly entrenched in our culture as communications platforms. How many players can compete 
on this field without saturating the marketplace and who will be left standing? What are the challenges for advertisers in targeting consumers 
and can the same community principles of social networking be applied to marketers and retailers? A panel discussion with the biggest 
networkers in the field.

Moderator: Sir Martin Sorrell, Group CEO, WPP

Panelists: Josh Berman, Cofounder and COO, MySpace.com; Burkhardt Bonello, Founder and Co-CEO, sMeet - Reality Communications; 
Bradley Horowitz, VP, Yahoo! Product Strategy Group, Yahoo!; Daniel Scheinman, SVP and General Manager, Cisco Media Solutions Group, 
Cisco Systems, Inc.; and Paul Yanover, EVP and Managing Director, Disney Online, Walt Disney Internet Group

 Where’s the Money? 

Both traditional and new media companies are eagerly embracing new platforms for video distribution. How will these new platforms reshape 
the media landscape? Large—and small—group conversations focusing on the development of financial models to monetize these new 
distribution outlets.

Moderator: Chrystia Freeland, US Managing Editor, Financial Times

Catalysts: Brandon Burgess, President and CEO, ION Networks; William W. Chuang, Partner and Chair, Transactional Intellectual 
Property Practice, O’Melveny & Myers LLP; Wade Davis, SVP, Strategy, Mergers and Acquisitions, Viacom; Sue Decker, President, Yahoo!; 
David Eun, VP, Content Partnerships, Google; Ken Lowe, President and CEO, The E.W. Scripps Company; and Mary Meeker, Analyst, 
Morgan Stanley

IC���8: India

IC���� Preliminary Program
New Delhi and Bangalore
November 16-19

Hosted by Subhash Chandra, Chairman of the Essel Group of Companies (Zee TV) and Azim Premji, Chairman of Wipro Technologies

Theme
Globalization: What It Means for Media Companies
Mobility and connectivity now literally span the globe, which increases exponentially the possibilities and challenges for 
media companies. This conference will draw on the richness of India’s communications industry and the unique role it 
has played in creating and nurturing the increasing pace of a global technological change. Topics will include:

  Investing in India—Where are the best opportunities in India for investment by media companies?

  Totally Mobile—With Asia leading the way, what’s next in this mobile revolution and what are its implications for content companies?

  Reaching the Millennial Generation—What are the media consumption habits of today‘s preteens? Are there any bellwether trends  
emerging among the youth of India and Asia?

  The Next Frontier in Outsourcing—As much as twenty percent of the workforce of the largest global technology 
companies is expected to be outsourced to India by 2015. What are the next enterprises to be outsourced?  

  Local vs. Global—India is well known for Bollywood, which has been around longer than Hollywood. In this era of increasing 
globalization, what is the market for locally produced content, such as the movies and television shows produced in Bombay?

  Revenue in a Virtual World—Globalization isn’t just about opening up new geographic markets, but also virtual ones. A 
look at how video gaming and social networking raise the possibility of generating new streams of revenue. 

  Defeating the Pirates—In India, potentially the biggest media market in the world, an estimated seventy percent 
of the content is pirated. What are the distribution avenues to combat piracy in a virtual world?

  Improving the Quality of Life Worldwide—The Azim Premji Foundation is dedicated to improving primary education for the poorest 
children in India. Other technology and media CEOs are similarly committed to health care and education in the poorest areas 
of the globe. What role can the communications industry play in improving the quality of life for all the world’s citizens?

http://paleycenter.org/internationalcouncil/IC2007_TAB1.pdf
http://paleycenter.org/internationalcouncil/IC2007_TAB2.pdf
http://paleycenter.org/internationalcouncil/IC2007_TAB3.pdf
http://paleycenter.org/internationalcouncil/IC2007_TAB4.pdf
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